Tool 2 - Tips for Public Awareness Campaigns 

Developing a creative campaign is a necessary part of "selling" your program and your message. It will assure that stakeholders understand who you are and what you are about.  Below are a few tips that can serve as a checklist for creating a successful public awareness campaign.

· Target groups and individuals that have the power to bring about change.

· Link the message to current public priority concerns.

· Develop different messages for different audiences.  Know your audience.

· Create a sense of urgency.

· Identify effective messengers based on their leadership and credibility.

· Make clear the costs of taking action and the costs of not taking action on the issue.

· Report program successes regularly and often.

· Share personal success stories. Personal testimony gives those who are in power a more "human" perspective on the issue.

